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 is the only independent 
magazine for New Zealand’s 
upstream energy sectors.

The magazine covers the 
exploration, recovery, processing, 
generation and distribution of all 
forms of energy, from traditional 
to renewables and developing new 
technologies.

Distributed to senior executives and 
subscribers across all energy sectors, 
industry associations, consultants, 
Government and suppliers such as 
the legal profession, the magazine 
is also the preferred print media 
partner for New Zealand’s energy 
conference organisers.

Each issue contains a selection 
of news, topical projects, issues 
and profiles, along with informed 
comment and analysis from expert 
authors.

 has become the 
authoritative voice of the energy 
industry and is therefore the ideal 
vehicle for brand, product and 
service promotion to senior decision 
makers  in New Zealand’s expanding 
energy scene.
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There are also smaller pipelines from several onshore Taranaki 

fields – owned by Shell, Australian company Origin Energy, or private 

New Zealand firms Todd and Greymouth Petroleum – connecting into 

nearby high-pressure systems or transporting product (gas, oil/conden-

sate) to Port Taranaki, New Plymouth, or the nearby Omata tank farm.

There are also several subsea pipelines to shore – from Maui, the more 

northern near-shore Pohokura, and, from the third quarter of 2009, from 

the Kupe field off south Taranaki. As well, there are pipelines from the 

Methanex methanol and Motunui and Waitara Valley methanol plants to 

the Omata tank farm and from there to the nearby port.

Further north, a pipeline has been pumping various petroleum products 

from the Marsden Point oil refinery to Wiri in south Auckland since 1986.

This pipeline initially pumped about 1.5 million tonnes of product per 

year to New Zealand’s largest city but that has been expanded to ensure 

about 2.4 million tonnes of product per annum is transported via pipeline, 

rather than by road or sea tankers.

All these pipelines have to be inspected, maintained and cleaned. 

Sometimes there are aerial surveys, others times people inspect the pipe-

lines on the ground. 

At other times, different types of intelligent porcine animals – specialist 

tools often looking like huge bottle brushes, and known in the industry as 

pigs – are inserted into pipelines to internally inspect and/or clean them.

The development of the pipeline networks – some of which are about 40 

years old – was, in some ways, reminiscent of pioneer New Zealand.

A Shell-BP-Todd consortium discovered the onshore Taranaki   

Quietly 
pumpinG

enerGy
The phrase “out of sight, out of mind” 

is very true for the vital parts of the 

New Zealand energy sector that 

transport over half the country’s total 

energy needs, writes neil ritchie.

The only time pipelines get a mention in the media is usually when some-

thing goes wrong – a gas leak igniting or, in some countries, locals hacking 

in to oil pipelines for fuel, usually with equally disastrous results. 

In New Zealand there have been no such major incidents. 

Our North Island pipelines – there is no reticulation in the South Island 

– continue pumping gas, oil products and methanol around the clock, 

seven days a week, usually 365 days a year, largely un-noticed. 

But without the high-pressure and low-pressure gas networks and the 

Marsden Point-Wiri oil products line – much of industry and commerce, 

not to mention all motor vehicles in the greater Auckland region, would 

slowly but surely grind to a halt. 

There are more than 3400 kilometres of high-pressure gas transmission 

pipelines in New Zealand with two main transmission entities: the Kapuni 

transmission network, which is owned by listed energy infrastructure 

company Vector, and the Maui pipeline, which is owned by the Maui part-

ners Shell, Todd Energy and Austrian firm OMV but operated by Vector. 

Gas from the offshore Maui and Pohokura fields, together with that 

from the onshore McKee, Mangahewa and other fields is delivered into 

the Maui pipeline.

There are also more than 2800 kilometres of intermediate, medium and 

low- pressure gas distribution pipeline networks around the North Island 

connected to the high pressure transmission system.

As well, there are gas lines to Contact Energy’s New Plymouth and 

Taranaki Combined Cycle, Otahuhu (Auckland) power stations, and 

to Genesis Energy’s dual-fuelled (gas or coal) fired Huntly and nearby 

E3P power stations.

Without the high-pressure and low-pressure 

gas networks and the marsden point-Wiri 

oil products line – much of industry and 

commerce, not to mention all motor vehicles 

in the greater Auckland region, would slowly 

but surely grind to a halt.
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It’s easy to overlook the large number of 
power generators producing less than 10MW 
around the country unless you are 
Simply Energy, a company set up in 2005 
as a service between small, independent 
generators and large electricity users. 
By alan titchall.

Simply EnErgy hit the media spotlight last year when 
it struck a deal to broker the small amount of power from 
Solid Energy’s coal seam gas trial near huntly. The company 
provided advisory, transaction and generation settlement 
services around the new 1mW generation asset, which is con-
sidered an important step in assessing commercial viability of 
coal seam gas potential in new Zealand. 

Small generators already provide around 200mW of the 
9500 megawatt generation capacity in the country, but this 
is growing. Until recently, these generators haven’t had a lot 
of choice when it comes to get their power into the market 
– usually one of the big five generator/retailers. Simply 
Energy is providing an alternative, says one of its directors, 
murray Dyer, with connection agreements and electricity 
sales options. 

The company headquarters are in Wellington, but Dyer 
works out of an office above a restaurant in Auckland’s herne 
Bay. Explaining the background to setting up the company 
in 2005 as a new Zealand Electricity market (nZEm) reg-
istered generation and retail supply business, Dyer’s story is 
a typical ‘return home after years in a bigger market and dis-
cover a fresh opportunity’.  

With a finance degree from lincoln University, Dyer 
spent between 1994 and 2005 first working in london in 
banking analysis, then in melbourne trading commodities. 
he returned to london in 1999, just before the overhaul of 
the UK electricity market which saw a move to direct trading 
between the generators and retailers. UK’s new Electric-
ity trading Arrangements (nEtA), implemented in 2001, 
resulted in a number of reforms including setting up a new 
mechanism for trading electricity. 

Dyer got involved in setting up one of the power exchanges, 
the powerEx group which, after nine months,  sold out to 
ApX, the Amsterdam power Exchange that ran the day-ahead 
spot market in the netherlands and was looking for an entry 
point into the UK. Dyer stayed on with ApX, buying other UK 
power and gas exchanges and amalgamating them within one 
company called the ApX group. The group now runs power 
and gas exchanges in The netherlands, Belgium and the UK. 

Dyer arrived home early 2005, around the same time 
as Stephen peterson, who had worked in technology 
engineering in Asia, the UK and north America. his over-
seas experience included roles with Enron Energy Services 
and working on development of the teesside Wind Farm 
and later for invensys, the multi-national metering and data 
services company. 

“We were both looking at similar opportunities in new 
Zealand. While my background was in wholesale commod-
ity markets and business development, Stephen’s background 
more in energy retailing and engineering,” says Dyer.

Chris Seel, the third Kiwi director who had returned to 
new Zealand a year earlier, has an investment banking and 
energy sector background honed in Europe. 

“We didn’t have any preconceived ideas,” Dyer recalls. “We 
said, ‘let’s have a good fresh look at this market and see if we 
can identify where the opportunities are’.”      

Before setting up business in november 2005, the trio 
also spent time reading carefully through the electricity 
market rules.

“if we were really going to make a mark in this market, we 
needed to understand the market rules in detail and i don’t 
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Anzac bid for
geothermal
congress
The New Zealand Geothermal Association has joined forces with the 

Australian Geothermal Energy Association and the Australian Geother-

mal Energy Group to put in a joint bid for hosting the International 

Geothermal Association’s World Geothermal Congress in 2015.

This is the energy world’s largest geothermal gathering, which 

is held once every five years and the idea is to hold field trips in 

New Zealand while the conference and associated short courses will 

be held at the new Melbourne Convention Centre.

The New Zealand/Australian joint bid is one of four submitted to 

the IGA, with the others being from Germany, Iceland and Slovakia. 

The winning host will be announced at the next World Geothermal 

Congress in Bali in 2010.

“We think 2015 will be a great time for world geothermal interests 

to come to this part of the world,” says NZ Geothermal Association 

chief Brian White.

“There is a huge amount of new development especially in terms 

of electricity generation.” The Wairakei power station will have likely 

been replaced by the new Te Mihi geothermal project and a number of 

Maori trust-led developments will have progressed by then, he says.

“New Zealand still has the largest industrial application of geo-

thermal energy for direct use located at Kawerau ... we know there 

will be a lot to see and learn from the experiences New Zealand and 

Australian geothermal companies gain over the next six years in both 

direct heat use and electricity generation.”

The last WGC was in 2005 in Antalya, Turkey with over 1300 

delegates. The previous WGC in 2000 was split over two cities in 

Japan with over 1000 delegates. Delegates are often accompanied 

by partners and families, while further people could provide support 

through trade displays.

Similar or even more numbers are expected at next year’s con-

gress in Bali.

Transmission budget $2b

Transpower says major upgrade projects essential to the security 

of the overall power system represent a total investment of around 

$2 billion and it has over $3.8 billion of capital expenditure planned 

over the next five years.

Some of the project funding comes from its own operating profits 

under an arrangement with its shareholder, the Crown, to forgo divi-

dend payments. Profit after tax was $67.5 million for the first six 

months of the financial year 2008/09 (up on $53.3 million for the 

same period in 2007/08).

Big spend in Nsw
The NSW Government is planning to spend $18 billion over the 

next five years to upgrade energy infrastructure which will see 

about a third of the state’s existing and ageing network upgraded 

or replaced. The NSW Energy Grid Plan also presents the biggest 

infrastructure overhaul in state’s history.

Biodiesel boost
Biodiesel production was given a leg-up under the National Govern-

ment’s review of the New Zealand Energy Strategy, which has a 

focus on maximising economic growth, with $36 million allocated 

over three years to Kiwi biodiesel producers. National canned the 

biofuels obligation rushed through by Labour prior to last years elec-

tion because it said it only encouraged the importing of ‘unsustain-

able’ biofuels from other markets. Other details of the Government’s 

new Energy Strategy will be released later this year.

Marine funding winner

The recipient of the second round of the government’s Marine Energy 

Deployment Fund ($760,000 from a budget of $8 million) was WET-

NZ, a project run by Power Projects and Industrial Research. Crest 

Energy, the recipient of last year’s round of the fund with its proposal 

to deploy tidal stream generators at the entrance to the Kaipara 

Harbour, has its project before the Environment Court. Applications 

for round three of about $2.4 million open on July 31 and close on 

November 23. 

Awe in action
Australian Worldwide Exploration plans a four-well offshore oil and 

gas exploration programme in the Taranaki Basin in the third quarter 

of 2009. AWE says it will drill at least two exploration wells on oil 

prospects close proximity to its successful Tui oil field development. 

It is using the semi-submersible drilling rig Tan IV, which will also be 

used by Origin Energy who plans to drill two wells offshore to the 

south west of Auckland on its Northland Basin exploration permit.

Marsden expansion
Marsden Point oil refinery owner New Zealand Refining Company 

is expanding crude processing capacity by 20 percent. The 

$180 million upgrade is making progress, says the company, which 

last year processed 39.2 million barrels of feedstock, up from 36.9 

million barrels in 2007.

Contact Matt Lythe

T 04 802 1048

E matt_lythe@eagle.co.nz

www.eagle.co.nz/gis

GIS solutions 
for utilities

Transforming how utilities manage their networks

Eagle Technology is the largest supplier of Geographic Infor-

mation Systems (GIS) in New Zealand with a team of over 40 

GIS professionals delivering the fastest-growing utility GIS 

solution in the world - ArcGIS and ArcFM.

GIS solutions link information to a geographic location and 

represent it in the form of a map - displaying your distri-

bution network, roads, landmarks, rivers, equipment, ca-

bles and more - allowing you to see first-hand the effect of 

events across a network.

ArcGIS and ArcFM give you all the tools you need to be more 

competitive, more customer oriented and better equipped  

for the future of the energy industry in NZ.

WIN A SOLAR LIGHT CAP! 

VISIT US AT EEA TO ENTER THE DRAW

 Stand 71 - Christchurch Convention Centre

June 19-20

Getting the juice out of Wairakei

It’s not all negative news for Transpower over the first half of the year, its 

$140 plus million Wairakei Ring Reinforcement project was approved by 

the Electricity Commission before the end of the summer.

Aimed at getting future geothermal development generation out of the 

region, the project involves Transpower building a new 220kV double-

circuit transmission line along a similar route between Wairakei and 

Whakamaru by 2013, and removing the existing Wairakei to Whakamaru 

B line (running along Poihipi Road). 

The new line will help facilitate the connection of up to 1000MW of new 

generation expected in the region over the next decade. 

Transpower chief executive Patrick Strange says the submission 

process was a test case in the sense of community involvement (a con-

trast to the disastrous public relations exercise on the proposed new 

Waikato line to Auckland). 

“This meant letting people know what we were doing at each step of 

the way and getting their feedback to help us make a final decision on 

what form that investment would take. We have now adopted the same 

approach for similar projects that we have on our books.”

Meanwhile, Transpower’s Waikato major grid upgrade has been in front 

of a Ministry for the Environment Board of Inquiry since the end of last 

year. A draft decision was due out about the time of the magazine going 

to print.

energy congress beckons

The 21st World Energy Congress (WEC) will be held in Montréal, 

Canada, from September 12 to 16, 2010 with the long-winded 

theme, ‘Responding now to Global Challenges - Energy in transi-

tion for a Living Planet. 

The organisation called for technical papers earlier this year, 

asking energy experts to submit papers before January 15, 2010. 

Potential authors can find for information at 

www.wecmontreal2010.ca/papers.

The 21st World Energy Congress falls nine months after the 

15th Conference of the Parties under the United Nations’ Climate 

Change Convention at Copenhagen and just a few months after 

the G8 Summit in Canada. The event is held every three years 

under the auspices of the World Energy Council.

technology
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PROCESS 
INSTRUMENTS LTD
Pressure and temperature 
measurement for all applications

Talk to us 
at our new address
Unit 7, 49 Sainsbury Road, St Lukes Auckland 1025
Phone (09) 847 9020 Fax (09) 846 5964   
www.wika.co.nz

PEPANZ represents companies exploring for and producing oil and gas in New Zealand.

Supporting New Zealand’s 
Oil and Gas exploration 
and production industry

Petroleum Exploration and Production Association
tel: 04 472 1993    email: pepanz@xtra.co.nz
www.pepanz.org.nz

The baTTle of the pylons in the Waikato 
has been a two-year public relations war between 
Transpower, backed by the government, and out-
raged public groups, backed by local authorities.  

No one disagrees with the need to upgrade 
auckland’s power transmission; the city has 
already suffered a crippling blackout caused by 
the failure of a substatation coupling  local distri-
bution cables, and it certainly can’t afford a high 
voltage grid failure.  

Two years ago Transpower’s came up with 
an answer – the North Island Grid Upgrade 
involving a 440kV line running 200 kilometres 
from Whakamaru to South auckland that will 
operate initially at 220kV and be used at the 
full 440kV when needed, which would allow 

expenditure on expensive substation equipment 
to be deferred. The original plan was to have it 
built by 2011.

In January of 2008, the electricity 
Commission approved Transpower 440kV 
proposal, reversing a decision opposing it a year 
earlier, inciting fury from those opposed to the 
building of the 70-metre towers needed to hold 
the upgraded lines.

lobby group New era energy Incorporated 
(Nee), filed a request for a high Court judicial 
review of the electricity Commission’s decision. 
The group’s membership is made up of the likes 
of farmers and rural land owners who Trans-
power relies on to get access to its pylons, and 
who receive no compensation, but are expected 

out of ‘civic duty’ to provide access to the grid 
and even pull the odd Transpower vehicle out of 
the mud when they get stuck. 

Nee supporters included Graham Pinnell, 
one the electricity Commissioners, who claimed 
the proposal failed the commission’s Grid Invest-
ment Test, and local government representatives 
such as auckland Regional Council chair, Mike 
lee, concerned about the impact the project will 
have on the region’s rural land. 

“I think Transpower would be very foolish 
to over-ride the strongly expressed views of the 
public. This is a march of folly,” lee said at the 
time. 

In august 2008, before the North Island Grid 
Upgrade Project was put through the RMa or 

environment Court process that would have 
involved the nine local authorities affected by the 
lines, the Government ‘called it in’ under the act. 

The size of the project and the huge amount 
of public interest, justified the call-in under the 
RMa, said the Government which then referred 
it to an independent board of Inquiry chaired by 
Judge David Sheppard, a former Principal envi-
ronment judge.

 The board was given the task of considering 
submissions on Transpower’s proposal, to hold 
public hearings and to make the final decision 
under the Resource Management act.

after being inundated with more than 1200 
submissions, hearings started in March 2008 
and finished in early November. 

Taking place in hamilton, Takanini and 
Tokoroa, 152 submitters plus Transpower turned 
up to the hearings to present witnesses, evidence, 
and be cross-examined. The board also visited 
sites along the length of the proposed route.

The board will now consider the evidence 
and submissions and issue a draft written report 
expected out in early 2009. 

before the board makes its final decision, 
Transpower, the nine affected local authorities, 
all 1244 submitters and the Minister for the 
environment will receive the draft of the report 
and decision, and will have 20 working days to 
send their comments to the board.

The original North Island Grid Upgrade 
project was conceived by Transpower when it 
was under the direction of Ralph Craven. The 
Nee group was hoping for “improved consul-
tation” under the new chief, Patrick Strange, 
for its demands for “fair compensation” and 
rental for landowners impacted both by exist-
ing and new lines.

looking back, Strange tells Energy NZ that 
he has no reason to believe he would have seen 
the proposal to upgrade the grid to auckland 
any other way than what has been proposed.

“every time our planners have looked at 
it, they believe the project is the right one. It 
would be very unusual to have a grid coping with 
growth if it didn’t step up in voltage from 220kV 
to 300kV or 400kV.”

The original national grid started at 50kV, 

then went to 66kV, 110kV and then 220kV, 
he adds. “every time you make those step-ups 
there’s the question – ‘is it necessary’ – if we fol-
lowed that argument there would be still 66kV 
lines through the Waikato.”

Strange admits Transpower did not do a good 
public relation job conveying that message.

“Plainly not. because of the urgency of it, our 
communication could have been a lot better.”

lesson have been learnt he says. “When we 
proposed to reinforce the Wairakei 220kV ring 
to the south, so the new geothermal generation 
can get away, we did things the other way. first 
we went to the community and said, ‘here’s the 
problem and the options’, before we went any-
where near planning.”

a farmer himself, Strange also says Trans-
power’s relationship with federation farmers 
has improved.

“Yes – we have our issues and we will continue 
to work with them and improve our perform-
ance, but they are also very rational in under-
standing the need for long-term investment. 
Rural issues have been a lot less emotional than 
we have found on the fringes of the cities.”

The problem of existing assets is endemic to 
New Zealand. “We don’t have easement to our 
transmission assets, we only have the electric-
ity act and that’s an issue the Government may 
need to address in going forward.”

The ideal solution for the aged grid into auck-
land would have been to start upgrading 10 years 
earlier, says Strange.

“The problem is – it was left too long. We 
should have taken a longer term view in the 
1990s. Possibly, we would have still ended up 
with a 400kV line, but we would have had more 
time to communicate and talk about different 
voltage and route options.” 

An unsightly but necessary sacrifice to 
secure Auckland’s power or a “march of 
folly”? Transpower’s proposed 440kW 
line unleashed a public outcry not seen 
since the Clyde Dam proposal in the 
1970s. By Alan titchall.

the battle of 
the pylons
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Advertiser is contracting within the terms of a trade/business 
(which cases are specifically excluded), to the provisions of the 
Consumer Guarantees Act 1993.

6.	 Default & Consequences Of Default
6.1	 Interest on overdue invoices shall accrue from the date when 

payment becomes due daily until the date of payment at a rate 
of 2.5% compounding per calendar month and shall accrue at 
such a rate after as well as before any judgement.

6.2	 If the Advertiser defaults in payment of any invoice when 
due, the Advertiser shall indemnify the Publisher from and 
against all of the Publisher’s costs and disbursements including 
on a solicitor and own client basis and in addition all of the 
Publisher’s nominees costs of collection.

6.3	 The agency and client shall be held jointly and severally  
responsible for payment on time in accordance with MPA 
terms and conditions.

6.4	 Without prejudice to any other remedies the Publisher may 
have, if at any time the Advertiser is in breach of any obligation 
(including those relating to payment), the Publisher may 
suspend or terminate the supply of Goods to the Advertiser 
and any of its other obligations under the terms and conditions. 
The Publisher will not be liable to the Advertiser for any loss or 
damage the Advertiser suffers because the Publisher exercised 
its rights under this clause.

6.5	 If any account remains unpaid at the end of the second month 
after supply of the Goods or Services the following shall apply:  
An immediate amount of the greater of $20.00 or 10.00% of 
the amount overdue shall be levied for administration fees 
which sum shall become immediately due and payable in 
addition to the interest payable under clause 6.1 hereof.

6.6	 In the event that:
(a)	 any money payable to the Publisher becomes overdue, or in the 

Publisher’s opinion the Advertiser will be unable to meet its 
payments as they fall due, or;

(b)	 the Advertiser becomes insolvent, convenes a meeting with 
its creditors or proposes or enters into an arrangement 

with creditors, or makes an assignment for the benefit of its 
creditors, or;

(c)	 a receiver, manager, liquidator (provisional or otherwise) 
or similar person is appointed in respect of the Advertiser 
or any asset of the Advertiser, then without prejudice to the 
Publisher’s other remedies at law:

(i)	 the Publisher shall be entitled to cancel all or any part of 
any order of the Advertiser which remains unperformed in 
addition to and without prejudice to any other remedies; and

(ii)	 all amounts owing to the Publisher shall, whether or not due 
for payment, immediately become due and payable.

7.	 Title
7.1	 It is the intention of the Publisher and agreed by the Advertiser 

that property in the Goods shall not pass until:
(a)	 The Advertiser has paid all amounts owing for the particular 

Goods, and
(b)	 The Advertiser has met all other obligations due by the 

Advertiser to the Publisher in respect of all contracts between 
the Publisher and the Advertiser, and that the Goods, or 
proceeds of the sale of the Goods, shall be kept separate until the 
Publisher shall have received payment and all other obligations 
of the Advertiser are met.

7.2	 Receipt by the Publisher of any form of payment other than 
cash shall not be deemed to be payment until that form of 
payment has been honoured, cleared or recognised and until 
then the Publisher’s ownership of rights in respect of the 
Goods shall continue.

7.3	 It is further agreed that:
(a)	 Until such time as ownership of the Goods shall pass from the 

Publisher to the Advertiser the Publisher may give notice in 
writing to the Advertiser to return the Goods or any of them to 
the Publisher.  Upon such notice the rights of the Advertiser to 
obtain ownership or any other interest in the Goods shall cease.

(b)	 If the Advertiser fails to return the Goods to the Publisher then 
the Publisher or the Publisher’s agent may enter upon and into 
land and premises owned, occupied or used by the Advertiser, or 
any premises as the invitee of the Advertiser, where the Goods 
are situated and take possession of the Goods, without being 
responsible for any damage thereby caused.

8.	 Personal Property Securities Act 1999 (“PPSA”)
8.1	 Upon assenting to these terms and conditions in writing the 

Advertiser acknowledges and agrees that:
(a)	 these terms and conditions constitute a security agreement for 

the purposes of the PPSA; and
(b)	 a security interest is taken in all Goods previously supplied by 

the Publisher to the Advertiser (if any) and all Goods that will 
be supplied in the future by the Publisher to the Advertiser 
during the continuance of the parties relationship.

8.2	 The Advertiser undertakes to:
(a)	 sign any further documents and/or provide any further 

information, such information to be complete, accurate and 
up-to-date in all respects, which the Publisher may reasonably 
require to register a financing statement or financing change 
statement on the Personal Property Securities Register;

(b)	 indemnify, and upon demand reimburse, the Publisher for 
all expenses incurred in registering a financing statement or 
financing change statement on the Personal Property Securities 
Register or releasing any Goods charged thereby;

(c)	 not register a financing change statement or a change demand 
without the prior written consent of the Publisher;

(d)	 give the Publisher not less than fourteen (14) days prior 
written notice of any proposed change in the Advertiser’s name 
and/or any other change in the Advertiser’s details (including 
but not limited to, changes in the Advertiser’s address, facsimile 
number, or business practice); and

(e)	 immediately advise the Publisher of any material change in its 
business practices of selling the Goods which would result in a 
change in the nature of proceeds derived from such sales.

8.3	 The Publisher and the Advertiser agree that nothing in sections 
114(1)(a), 133 and 134 of the PPSA shall apply to these Terms 
and Conditions.

8.4	 The Advertiser waives its rights as a debtor under sections 116, 
120(2), 121, 125, 126, 127, 129, 131 and 132 of the PPSA.

8.5	 Unless otherwise agreed to in writing by the Publisher, the 
Advertiser waives its right to receive a verification statement in 
accordance with section 148 of the PPSA.

8.6	 The Advertiser unconditionally ratifies any actions taken by the 
Publisher under clauses 8.1 to 8.5. under and by virtue of the 
power of attorney given by the Advertiser to the Publisher.

9.	 Cancellation
9.1	 The Publisher may cancel these terms and conditions or cancel 

delivery of Goods at any time before the Goods are delivered 
by giving written notice.  The Publisher shall not be liable for 
any loss or damage whatever arising from such cancellation.

10.	 Privacy Act 1993
10.1	 The Advertiser and the Guarantor/s (if separate to the 

Advertiser) authorises the Publisher to:
(a)	 collect, retain and use any information about the Advertiser, 

for the purpose of assessing the Advertiser’s creditworthiness or 
marketing products and services; and

(b)	 to disclose information about the Advertiser, whether collected 
by the Publisher from the Advertiser directly or obtained 

by the Publisher from any other source, to any other credit 
provider or any credit reporting agency for the purposes of 
providing or obtaining a credit reference, debt collection or  
notifying a default by the Advertiser.

10.2	 Where the Advertiser is a natural person the authorities under 
(clause 10.1) are authorities or consents for the purposes of the 
Privacy Act 1993.

10.3	 The Advertiser shall have the right to request the Publisher 
for a copy of the information about the Advertiser retained 
by the Publisher and the right to request the Publisher to 
correct any incorrect information about the Advertiser held 
by the Publisher.

11.	 General
11.1	 If any provision of these terms and conditions shall be invalid, 

void or illegal or unenforceable the validity existence, legality 
and enforceability of the remaining provisions shall not be 
affected, prejudiced or impaired.

11.2	 All Goods supplied by the Publisher are subject to the laws 
of New Zealand and the Publisher takes no responsibility for 
changes in the law which affect the Goods supplied.

11.3	 The Publisher shall be under no liability whatever to the 
Advertiser for any indirect loss and/or expense (including loss 
of profit) suffered by the Advertiser arising out of a breach by 
the Publisher of these terms and conditions.

11.4	 The Publisher reserves the right to review these terms and 
conditions at any time and from time to time.  If, following 
any such review, there is to be any change in such terms and 
conditions, that change will take effect from the date on which 
the Publisher notifies the Advertiser in writing of such change.

12.	 General Advertising Terms & Conditions
12.1	 The Publisher reserves the right to refuse or omit publications 

of any advertisement deemed unsuitable for publication.
12.2	 The Publisher reserves the right to omit or defer insertions to 

conform to the availability of space.  Any such omissions shall 
not be deemed to be a violation of any agreement between the 
Publisher and the Advertiser.

12.3	 The placement of an advertisement on a preferred position shall 
be at the discretion of the Publisher unless a preferred position 
is specified and available and payment of the appropriate 
loading undertaken.  Whilst every care is taken the Publisher 
will not accept liability for any loss whatsoever incurred 
through error of non-appearance of any advertisement.

12.4	 In cases where actual space taken falls below the contracted 
volume, the Publisher will surcharge all space taken at the 
applicable rate at the end of the contract period.

12.5	 The Publisher reserves the right to revise advertising rates at 
any time.

12.6	 Casual displacement, rejection or omission of an advertisement 
does not invalidate an order.

12.7	 Cancellations must be effected before 5.00pm on the booking 
deadline date (10th of the month prior to publication) and 
must be in writing.  The Publisher reserves the right to charge 
in full for advertising cancelled after deadline.

12.8	 In the event of material not being submitted by the due 
copy date the Publisher shall have the right to use a previous 
advertisement or to compose or enter substitute copy at the 
Publisher’s absolute discretion, and charge full rates plus any 
production costs incurred.

12.9	 All advertising material shall be delivered to the Publisher’s 
advertising manager without expense to the Publishers 
otherwise the client will be charged accordingly.

12.10	Any expenses incurred after material deadline date (such as 
freight, couriers, toll calls) in endeavouring to secure material 
shall be recoverable from the Advertiser or agency and shall be 
charged out as no commission bearing disbursement.

12.11	If submitted camera ready material is not to specification any 
expense will be recoverable from the Advertiser or their agency 
for correction or amendment.

12.12	If an advertisement requires preparation a fee will be charged 
for typesetting and scanning.

12.13	The Publisher accepts no responsibility for printing accuracy 
where colour guides are not supplied.

12.14	No responsibility can be accepted for any loss arising from 
failure or all part of an advertisement to appear or for any error 
in an advertisement.

12.15	Material is held at the Advertiser’s risk and not insured by the 
Publisher.  Material is held for one year.

12.16	The Publisher reserves the right to restrict the size of the 
magazine and number of advertising pages contained therein.

12.17	The word “advertisement” will be placed above any 
advertisement which in the Publisher’s opinion resembles 
editorial copy. The sponsor of any advertisement must be 
identified by product or company.

12.18	Material presented by Advertisers as editorial shall be subject 
to normal editorial policy (ie alteration).  No payment will be 
made to the Advertisers by the Publisher for such editorial.

12.19	The Advertiser warrants that the advertisement does not 
contravene the provisions of the Fair Trading Act 1986, 
the Consumer Guarantee Act 1993 or any other consumer 
protection legislation.

12.20	The Advertiser indemnifies the Publisher and the printer of the 
advertisement against all claims and losses suffered by each of 
them resulting from a breach of this warranty by the Advertiser.
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